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Abstract
This study aims to search the students’ attitudes in The University of Jordan towards the “Social Media Networks”
subject, and in order to reach the study’s goals, a descriptive surveyor methodology was adopted, the study sample
consisted of (198) students of bachelor degree who enrolled the subject for the second semester; academic year
2014/2015 from both genders in a random cluster way. A tool was designed to measure the students’ attitude
towards “Social Media Networks” subject; the tool paragraphs targeted five dimensions: course content, faculty
members, school applications, evaluation methods and laboratories offered by the university. The study results
showed that the students’ attitude towards “Social Media Networks” subject, were positive in general levels and
in medium degree. The course content and the school applications obtained the highest average respectively,
followed by laboratories offered by the university and evaluation methods, faculty members took the last position.
The results also show that there are no differences of statistical indications regarding the gender, educational level
or experience options in the use of networks while a difference occurred regarding faculty’s type in favor of
scientific faculties.
Keywords: students’ attitude, University of Jordan, Social Media Networks
1. Introduction
According to the large development and rapid changes in telecommunication technologies, Internet and computers
sector that the world lately underwent; it was necessary that the educational sector, with its variable levels, follows
these changes, developments and knowledge explosions. As a result many orientations and aspirations were
established to intake these developments. Internet was a result of development and it played a key role in changing
telecommunications definitions and spread of knowledge. (Suwwan, 2005).
Internet could be defined as an international telecommunication network used to exchange information with other
networks connected through it with numerous groups of computers around the world that works under determined
systems called internet protocols. Internet played a very important role in terms of rapid changes in getting
information and the large amount of information available, it facilitates communication between individuals and
the acquisition, retrieval and circulation of information faster than other means, all in an electronic manner and
without any human intervention (Sari, 2005).
Social Media Networks are from the featured applications of (Web 2.0) especially that it allows users to publish
articles, adjust or even update them. Internet became more important with the occurrence and spread of social
media networks such as Facebook, Twitter and many other networks which were able to attract millions of users
from the worldwide from different social layers and different ages, even children and teenagers, making critical
changes in interactive types and social communication manners. This has resulted in repercussions that contributed
effectively to the formulation of the features of many societies intellectually, socially, politically and economically,
which led to a significant change in the ways governments communicate with their citizens and the way companies
perform their work and methods of marketing and selling products, also it changed the definition of developed
work and how political, social and human rights activists engage in their activities (Swedberg, 2011).
Social networking is an effective 21st century communication tool, it’s an online service known as virtual
communities, and it allows individuals to interact with others. Most of social networks are about jobs, activities
and hobbies, but the most featured networks on internet like: Facebook, Twitter and Linked in are characterized
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applications and have diversity in ways of communication with friends and is no longer limited to chat and
entertainment, but went beyond that to promote goods, job search and advertising in general and many other things
(University of Jordan, 2014).
As social media networks are available for everyone and easy to access, it is important that the educational
organizations work on educating students on how to use and employ them in a positive way in their lives. Hence,
the University of Jordan has introduced new subjects that touch the reality of students and their needs. These
subjects are the social networking subjects that the Department of Business Technology at King Abdullah II
College of Information Technology launched at the beginning of the first semester of the academic year 2014-2015
as an optional requirement for all students of the University of Jordan.
This article aims to introduce students to the basic concepts of social networks such as Facebook and Twitter and
their practical applications, as well as how to start using and managing them, taking into account privacy, safety,
electronic crimes and ethics such as patents and intellectual property rights. Also provide different applications
that can benefit from the employment of social networks such as e-marketing, public relations management, search
for work through social networks, etc.
After the researchers were exposed to the material, one of the main axes discussed in the article was as follows:
The first chapter discussed the concept, history and the emergence of social networks and their characteristics and
types and how to use them positively. The second chapter reviewed the most important tools of social networks
and mechanism of work and use. The third chapter focused on the blogs and the mechanism of their work and use.
Applications on social networks such as commerce, journalism and electronic libraries and the quality of their
employment are presented in chapters 4 and 5. In Chapter 6, issues related to information security and its
components were discussed.
The University of Jordan introduced social networks for the first time in Jordan as an attempt to integrate the ways
in which students learn and their ways of thinking in the outside world. Hence, this study came to reveal the
attitudes of the students of the University of Jordan towards this article.
1.1 The Problem of the Study and Its Questions
Social networks such as Facebook and Twitter have become part of the everyday life of an increasing number of
individuals, making it a fertile ground for modern studies, considering its growing impact on young people and
their education in particular, The positive and negative effects on the learning of young people have played a role
in dispersing students from their studies while they can play a fruitful role if they are based on educational
principles and supervised by educators. In addition, the impact of these networks may depend on the individual's
interests and his desire to use them in a positive way that benefits his education or vice versa (Kuppswamy &
Narayan, 2010).
As a result of the global openness, the flow of information and the exchange of views and ideas that the social
networks were one of its most important tools, this led to a change in concepts and trends and the enormous
widespread use of these networks, especially among the youth and university students who are the future
generation. King Abdullah II College of Information Technology In the University of Jordan offered for the first
time in Jordan, the course "Social Networking" as an optional requirement for all undergraduate students starting
from the first semester of the academic year 2014-2015. This study was conducted to identify the attitudes of the
students of the University of Jordan towards a new subject inspired by the reality of the students. The University
of Jordan offered them at the beginning of the academic year 2014/2015 as an optional requirement. Therefore,
the problem of study is the following questions:
•

What are the attitudes of the students of the University of Jordan towards “Social Media Networks” Subject?

•
Are there statistically significant differences in the attitudes of the students of the University of Jordan
towards the subject of "social media networks" due to the gender variables, the academic level, the type of faculty
and the experience in using these networks?
1.2 Objectives of the Study
This study aims to identify the attitudes of the students of the University of Jordan towards the subject of "social
networks". It also aims to identify the impact of some variables in the attitudes of students towards the subject of
"social networks" such as gender, specialization, type of college and the extent of experience in the use of social
networks.

1.3 The importance of the Study
The importance of knowing the attitudes of students towards the subject of "social networks" in general stems
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from the importance of this article, which is the first in the University of Jordan, which allows students to discuss
these networks and their importance and their effects and future uses and in particular the possibility of benefiting
from them in investing the energies of young people, because It aims to teach students how to use and manage
social networks, taking into account privacy, security and cybercrime (University of Jordan, 2014). As well as its
importance in enriching studies in this area and the possibility of investment in modifying students' use of social
networks. In addition, this study will be helpful to educational officials and specialists in the field of general and
higher education in terms of orientation and awareness of students in the proper ways to deal with these networks.
Therefore, the results of this study may lead to the reorganization of Jordanian university subjects and the
introduction of new subjects which suits the reality and needs of students.

1.4 Limitations and Determinants of the Study
This study was limited to undergraduate students at the University of Jordan who are studying "social networking"
for the second semester of the academic year 2014. In addition, the study tool (questionnaire) was made and
developed by the researchers in order to investigate the students' attitudes toward the subject of "social networks".
The results of this study are determined by the extent of the ability of the questionnaire to improve the
generalization of the sample.
2. Related Work
Al-Sawair (2014) conducted a study aimed at investigating the motives of using Facebook by university and
secondary school students in Jordan and its relation to their academic achievement. The study sample consisted of
(1200) students distributed equally among (600) students of the university and (600) secondary school students in
Wadi Sir district in the capital governorate. The researcher used a questionnaire divided into five dimensions:
entertainment, communication with friends, follow-up of scientific developments, search for new information, and
learn about new techniques. The results showed that the most important motivations for university students to use
the social networking site Facebook are entertainment and follow-up of scientific developments. The main
motivations for high school students using this site are to search for new information and to learn about new
technologies.
Al-Thabitat, Al-Sarayrah and Khalifa (2013) conducted a study aimed at identifying the attitudes of Jordanian
private university students towards the subject of National Education. To answer the questions of the study, a
sample of (830) students was randomly selected from six Jordanian universities in particular. To collect
information, a questionnaire was created consisting of (56) paragraphs. The results showed that the attitudes of the
students towards the national education subject were positive with an average of (3.85) with no statistically
significant differences in their attitudes due to gender variable or level of study, and the existence of differences
of statistical significance attributed to the variable “college” for the benefit of students of humanitarian colleges.
Abu Seleek, (2012) made a study that aimed at detecting the impact of electronic social networks in the attitudes
of the students of the University of Jordan and the development of their balanced personality. The researcher
developed a questionnaire to reveal these trends and the effect of these networks on the development of balanced
personality. The sample included 75923 students. The results of the study showed that the impact of these networks
is positive in deepening social relations, enhancing public information and removing psychological and social
barriers between the sexes. The most important negative effect of addiction to social networks is the delay in school.
The main motives of using these networks are providing users with the opportunity to present themselves in the
way they love. Giving others the perfect picture as they think.
Srichanyachon, (2013) made a study aimed at identifying the attitudes of college students in Thailand towards the
use of the WebEx system in the English classes taught over the Internet, comparing these trends with their previous
knowledge of WebEx, and the relationship between students' computer culture and their attitudes towards the
system. To achieve these objectives, the researcher developed a questionnaire distributed to (211) male and female
students from the bachelor degree and who enrolled in the English language subject. The results showed that the
levels of computer culture and trends towards WebEx were moderate, as well as the absence of statistically
significant differences due to gender variable, personal computer ownership or amount of monthly expenditure.
The results of the study also showed a positive relationship between the students' computer culture and their
attitudes towards WebEx. The researcher found that students who have a high level of computer culture have more
positive attitudes towards WebEx than students with low levels of computer culture.
Kenzek, Mills & Wakefield (2012) conducted a study aimed at measuring the attitudes of students toward learning
using social networks. To achieve this, data were collected from (147) adults using social networks through an
electronic questionnaire consisting of 8 factors according to the Likert quintile. Factor analysis referred to two of
them: interactive learning and educational communication. This research indicates that social networks deserve
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more use in measuring students' preferences from these networks such as Twitter, Facebook, Google + and other
similar tools in communication, and the precise measurement of such concepts can support new models of learning
and interactive learning within the Web 2.0 environment for the twenty first century.
The study of Vidal, E.C., Martinez, J.G., Fortuna, M.L., & Cervera, M.G., (2011) aimed to identify the students'
attitudes and expectations from the educational use of the social networks. The aim of the researchers was to force
the students to think about these trends as an essential step in achieving acceptance and understanding of the
possibilities of social networks in education. To achieve the goals, the researchers developed a questionnaire and
distributed it on 115 students in the first year of the bachelor's degree. The results showed that students have
positive attitudes as users of social networks, but the students' expectations of the benefit of social networks in
education were low, that all participants in the study did not use social networks in learning under the supervision
of teaching staff before.
A review of previous Arab and foreign studies shows that there are some previous studies that examined the
attitudes of students towards the use of social networks in the educational process, but did not address the subject
of this study directly and in a specialized way, so this study is the first to the knowledge of the researchers in this
field.
3. Methods and Procedures
3.1 Study Method
The study followed the descriptive surveyor methodology based on describing the phenomenon by collecting data,
tabulating, analyzing it and linking its meanings, in order to reach an understanding of the studied phenomenon
and the variables that affect it, using the study tool which is the questionnaire.
3.2 The Study Sample and Population
The study population consists of all undergraduate students studying at the University of Jordan and enrolled in
the "social networks" during the second semester of the academic year 2014-2015. The number of students reached
(455) students according to the statistics issued by the Admissions and Registration Department University of
Jordan (Admission and Registration Department / University of Jordan, 2014). The sample of the study was chosen
by random cluster method, and the approximate percentage (44%) of the students in the study population was
included. The number of validated questionnaires was 198. The sample of the final study consisted of (7) students
from the first year, (29) students from the second year, (79) students from the third year and (83) students from the
fourth year.
3.3 Study Tool
The researchers prepared a questionnaire to investigate the attitudes of the students of the University of Jordan
towards the subject of "social media networks". After making a review of the educational literature related to the
subject of the study, such as the study (Al-Thabitat, Al-Sarayrah and Khalifa, 2013). The questionnaire consisted
of (22) items divided into five dimensions: content, faculty member, school applications, assessment method and
laboratories provided by the university. The tool came in the five-dimensional Likert scale: (strongly agree = 5,
agree = 4, neutral / not sure = 3, disagree = 2, strongly disagree = 1).
3.4 Authenticity of the Tool
The questionnaire was presented in its initial form to five arbitrators who are specialized in the fields of educational
technology, curriculum, teaching and Arabic language. They were asked to determine the appropriateness and
comprehensiveness of the paragraphs in the questionnaire to measure the attitudes of the students of the University
towards the "social networks" and make its paragraphs clear with strong language, make any amendments or
propose paragraphs they deem appropriate, delete unnecessary paragraphs, and make the proposed amendments
as provided by the arbitrators in their recommendations. The study adopted a way to measure trend’s degree
towards “social networks” subject by dividing it into (large, medium, low) according to the following criteria: A)
the low trend level from -1 to less than 2.33. B) The average trend level of 2.34 - less than 3.66. C) The high trend
level from 3.67-5.
3.5 The Stability of the Tool
The stability of the tool has been verified using the coefficient of Cronbach Alpha for internal consistency, which
was distributed to a sample survey of (40) students from the study community and outside the sample, the stability
coefficient of the total tool was: (0.749) which means that the tool has acceptable stability for the purpose of this
study and to continue its procedures.
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3.6 Study Variables
This study was designed to investigate the attitudes of the students of the University of Jordan towards the subject
of "social media networks". This study is a descriptive study which included the following variables: 1)
Independent variables: Gender, and it has two levels (male, female). Faculty and it has three levels: (Humanitarian,
Scientific and Medical). The academic level which has four levels (first year, second, third and fourth). And
experience in the use of social networks which has two levels (less than a year, more than a year). 2) The dependent
variable: the attitudes of the students of the University of Jordan towards the subject of "social media networks".
3.7 Statistical Analysis
After the application of the study procedures, the questionnaire data was entered into the computer and the
Statistical Package for Social Sciences (SPSS) was used to analyze and extract the results, as follows:
• Extracting descriptive statistics from averages, standard deviations and trend levels according to the above scale.
• Make a Multivariate test for differences.
• Conduct a four-way MANOVA analysis to find out the effect of gender, college, grade level, and experience in
using social networks. A LSD test was performed for distance comparisons on the total type variable
4. Results of the Study and Discussion
4.1 Results Related to the First Question
What are the attitudes of the students of the University of Jordan towards the subject of "Social Media Networks"?
In order to answer this question, the arithmetical averages, the standard deviations and the level of trend of the
study sample were calculated on the dimensions of the attitudes of the students of the University of Jordan towards
the subject of "social networks", as in Table (1).
Table 1. The arithmetic averages, standard deviations, and the level of the trend of the study sample on the
dimensions of the attitudes of the students of the University of Jordan towards the "social networks" rank in
descending order according to the arithmetic averages
Number

Field

Arithmetical average

Standard deviation

Relative importance

Rank

1

course content

4.17

.505

83.4%

High

2

School applications in the subject

3.71

.454

74.2%

High

3

Evaluation style

3.49

.740

69.8%

Medium

4

Computer labs offered by the university

3.07

.811

61.4%

Medium

5

Faculty member

2.73

.538

54.6%

Medium

3.45

.329

69%

Medium

Total degree of the scale

Table (1) shows that the level of the total score of the attitudes of the students of the University of Jordan towards
social networks was (3.45) average, sample dimension was medium. The arithmetical averages of dimensions ware
between (4.73 and 4.17). The dimension of the study content was the highest score (4.17) with a large degree of
direction. Followed by the school applications in the subject which scored an average of (3.71) with a high degree
of direction. Then comes the faculty member dimension with a (2.73) average, a medium degree of direction.
These findings demonstrate the importance of this subject in the lives of students especially that it meets their
needs and develop their awareness about these networks and help them enrich their prior knowledge. This result
may be attributed to the students' concentration on content, regardless of the lecturer or teacher, and the students’
high expectations from the teachers of this article because of their attitudes towards the content.
The following is a detailed description of the attitudes of the students of the University of Jordan toward the subject
of "social media networks" according to their dimensions, as in Table (2)
First Field: Course Content
Table 2. Arithmetical average and standard deviation for the paragraphs related to the course content field in
descending order:
Number
1

Paragraphs
At the end of this subject I expect to be fully aware of how
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social networks are used
2

I encourage all my colleagues to take this subject

4.39

.884

87.8%

High

3

I expect at the end of this subject to be fully aware of how

4.23

.779

84.6%

High

2.74

1.346

54.8%

Medium

2.21

.917

44.2%

Low

to protect myself when dealing with social networks
4

I feel that the content of the subject enriches my previous
information about these networks

5

I feel that the content of the subject is distributed equally to
cover the most important applications of social networking
in the life of university students

Table (2) shows that the arithmetical averages for the dimension of the course content ranged from 2.21 to 4.42 at
a low, medium and high level. The paragraph (I expect to be fully aware of how social networks are used) is at the
highest average and the highest trend degree. This indicates that students tend to enroll and register with such
subjects and are willing to study more of them. Most of the students have shown positive attitudes towards the
subjects and contents discussed in this subject. The paragraph (I feel that the content of the subject is distributed
equally to cover the most important applications of social networking in the lives of university students) is the
lowest arithmetic average and low trend degree. This can be attributed to the fact that it is an optional subject for
all university students and various faculties and majors. The authors of this article tried to address the most
important topics and applications that affect the needs of different students and focus on the common subjects
among students of scientific and humanitarian colleges.
Second field: Faculty member
Table 3. Arithmetical average and standard deviation for the paragraphs related to the faculty member field in
descending order:
Number
1

Paragraphs
I feel that the faculty member is biased to

Arithmetical

Standard

Relative

average

deviation

importance

Rank

4.05

.876

81%

High

3.95

.816

79%

High

3.17

1.280

63.4%

Medium

2.52

1.252

50.4%

Medium

2.00

.883

40%

Low

54.6%

Medium

some networks only
2

I think it would be better if these networks
were used by other teachers in the
educational process

3

I feel that a faculty member presents social
networking topics in a very theoretical way
without practical application

4

I feel that the faculty member is discussing
topics far from real life

5

I think the faculty member has experience in
dealing with social networks

Total degree

2.73

Table (3) shows that the arithmetical averages for the faculty member field ranged between 2.00 and 4.05, at a low
and medium average level. This came with a (2.73) average score with a relative importance of 54.6%. It was
found that the lecturers should receive training, gain new experiences and follow-up all that is new in this area,
and perhaps because of the novelty of the article, the members of the faculty have not yet gained sufficient
experience. This was made clear by the students' answers to a paragraph (I believe that the faculty member has
experience in dealing with social networks), which obtained the lowest average account reached (2.00), indicating
the need to pay more attention and effort to raise the efficiency and expertise of the faculty member in teaching
this subject. Also the paragraph (I feel that the faculty member is biased to some networks without others) achieved
the highest arithmetic average in the faculty member field reaching (4.05) This trend is due to the lecturer's
attention to the most widely used networks among university students on one hand, on the other hand, can also be
attributed to the nature of the evolution and technological acceleration we are living in which made students better
than their teachers in following up and learning what is new.
Third Field: school applications for the subject
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Table 4. Arithmetical average and standard deviation for the paragraphs related to the school applications field in
descending order:
Number

Paragraphs

1

I work with motivation and energy
at any time I want across these
networks
2
These networks can be used as
learning management systems such
as Moodle and Blackboard
3
I feel that most students misuse
social networks
4
I feel it would be better if the subject
included fewer applications in
greater depth
5
I think these networks will be useful
to me in my future business
Total degree

Arithmetical
average
3.88

Standard
deviation
.874

Relative
importance
77.6%

Rank

3.49

.885

69.8%

Medium

2.74

1.025

54.8%

Medium

2.69

1.430

53.8%

Medium

2.57

1.101

51.4%

Medium

74%

High

3.71

High

Table (4) shows that the arithmetical averages of the applications dimension in the article ranged between (2.57
and 3.88) and at medium and high level. The total arithmetic average of this dimension reached 3.71 and reached
74% for relative importance and ranked second. The paragraph (I work with motivation and energy at any time
through these networks) achieved the highest arithmetic average in this dimension (3.88) and a relative importance
of 77%. This indicates that students need to develop such motivation, activity and desire to learn and develop their
cognitive, emotional and skill aspects. As the students’ trends towards the subject in general were positive then
their trends towards its applications were also positive especially that these applications that contribute to preparing
students for future working life. The paragraph (I think these networks will be useful to me in my future work area)
comes with the lowest arithmetical average and a medium degree.
Fourth field: Evaluation method:
Table 5. Arithmetical average and standard deviation for the paragraphs related to evaluation methods field in
descending order:
Number

Paragraphs

1

I feel that the duties of the subject
are theoretical and non-enriching
I think it would be better if the
evaluation tool was the practical use
of a social network
I believe theoretical tests are not a
proof of my learning in this subject

2
3

Arithmetical
average
3.93

Standard
deviation
.801

Relative
importance
78.6%

Rank

3.68

1.121

73.6%

High

3.25

1.120

65%

Medium

High

Total degree
Table (5) also shows that the arithmetical averages of the evaluation method ranged between (3.25 and 3.93) and
at medium and high level. The paragraph (I believe that the theoretical tests are not an evidence of my learning in
this subject) achieved the highest arithmetic average in this dimension with a high degree. The paragraph (I think
it would be better if the evaluation tool was the practical use of a social network) comes with the lowest arithmetical
average and a medium degree.
Fifth field: computer labs offered by the university
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Table 6. Arithmetical average and standard deviation for the paragraphs related to computer labs offered by the
university field in descending order:
Number

Paragraphs

1

I feel it would be better to teach a
lecture of this course on Internet
2
I feel that the internet service at
the university is suitable for the
needs of this subject
3
I feel that the internet service at
the university is suitable for
teaching this subject
4
I do not like to open my personal
pages on university networks for
privacy reasons
Total degree

Arithmetical
average
4.37

Standard
deviation
.797

Relative
importance
87.4%

Rank

3.95

1.111

79%

High

3.84

.819

76.8%

High

3.78

1.099

75.6%

High

61.4%

High

3.07

High

It is clear from Table (6) that the arithmetical averages of the computer labs provided by the university ranged
between (3.78 and 4.37) at a high level, where the paragraph (I feel that it is better to teach one of the lectures on
the Internet) came with the highest arithmetical average and high degree of direction. (I do not like opening my
personal pages on university networks for privacy reasons) came with the lowest arithmetical average and medium
degree. On the other hand, the Internet services and programs provided by the University of Jordan to students
through computer labs came in line with the requirements and duties of this subject, where the arithmetic average
in this dimension reached (3.07) with a relative importance of 61.4%.
Results related to the second question: Are there statistically significant differences in the attitudes of the students
of the University of Jordan towards the subject of "social media networks" by gender, level of education, type of
faculty and experience in using these networks? To answer this question, a Multivariate Test was conducted for
the study variables and Table (7) shows this test.
Table 7. (Multivariate Test) Statistics of the attitudes of the students of the University of Jordan towards the subject
of "social media networks" by gender, level of education, faculty type and experience in using these networks
Independent variables

Test statistics
Wilks Lambada
.979
.933
.884
.976

Gender
Educational level
Faculty type
Experience in using
networks
* D statistically at (α = 0.05) level

“F” Value

Significance level

.781
.876
2.374
.909

.591
*.563
.010
.476

Table (7) shows statistically significant differences due to the type of faculty. To determine the sources of these
differences, a 4-way MANOVA analysis was performed, and Table 8 shows the results of this test.
Table 8. Results of the “Quadratic variance” analysis of the attitudes of the students of the University of Jordan
towards the subject of "social media networks" by gender, educational level, type of faculty and experience in
using these networks
Source

Gender

Dimensions
Course content
Faculty member
Applications taught in
the subject
Evaluation method
Computer labs offered

Total
amount
4.122
.119
10.692

Freedom
degree
1
1
1

Amount
average
4.122
.119
10.692

“F”
Value
.671
.017
2.074

Statistical
significance
.414
.898
.151

1.142
3.220

1
1

1.142
3.220

.227
.312

.634
.577
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degree
Course content
Faculty member
Applications taught in
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the subject
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Computer labs offered
by the university
Total
measurement
degree
Course content
Faculty member
Applications taught in
Educational
the subject
level
Evaluation method
Computer labs offered
by the university
Total
measurement
degree
Course content
Faculty member
Applications taught in
the subject
Experience
Evaluation method
Computer labs offered
by the university
Total
measurement
degree
Course content
Faculty member
Applications taught in
Faults
the subject
Evaluation method
Computer labs offered
by the university
Total
measurement
degree
Course content
Faculty member
Faculty
Applications taught in
the subject
Evaluation method
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by the university
Total
measurement
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4.377

1

4.377

.084

.773

43.075
45.796
6.176

2
2
2

21.537
22.898
3.088

3.504
3.184
.599

*.032
*.044
.550

11.394
95.678

2
2

5.697
47.839

1.132
4.632

.325
*.011

181.104

2

90.552

1.732

*.045

4.688
34.858
22.027

3
3
3

1.563
11.619
7.342

.254
1.616
1.424

.858
.187
.237

13.631
19.794

3
3

4.544
6.598

.903
.639

.441
.591

192.188

3

64.063

1.225

.302

19.799
5.444
6.496

1
1
1

19.799
5.444
6.496

3.222
.757
1.260

.074
.385
.263

.390
3.704

1
1

.390
3.704

.078
.359

.781
.550

52.049

1

52.049

.995

.320

1167.718
1366.341
979.405

190
190
190

6.146
7.191
5.155

956.119
1962.093

190
190

5.032
10.327

9936.139

190

52.295

1243.091
1434.646
1026.995

197
197
197

975.253
2076.364

197
197

10432.510

197

Table (8) shows that there are no statistically significant differences in the attitudes of the students of the University
of Jordan toward the subject of "social media networks" due to gender variable, educational level and experience.
Regarding the gender variable, the results indicate that both males and females have positive attitudes towards the
subject. This can be explained by the fact that its wide spread, multiple sources, easy access to the Internet from
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anywhere, and use of social networks at any time and through mobile phones, what made it easy for females to get
connected without any consideration of time and place barriers. In addition, the subjects, content, activities and
tasks of the article are common to both genders. Therefore, both are having similar trends and attitudes.
These results may not be consistent with the study of Al-Kettani and Al-Ajaily (2012), which aims to identify the
reality of the second phase trends in the Faculty of Physical Education in Muthanna towards statistics subject, with
significant differences due to gender variable in favor of males, because of the nature of statistics which focuses
on scientific skills, and the tendency of female students mostly heads towards literary subjects rather than scientific
ones.
As for the results of the student experience in the use of social networks, most of the sample has more than one
year experience and the number of students with experience less than a year is very little and is not enough to
create differences of statistical significance, which indicates the popularity of social networks and its widespread
among students where it is an easy-to-use and accessible online web site that can be accessed and interacted from
multiple sources.
As for the results related to the variable educational level of the university students (first, second, third, fourth
years), these networks are known and famous among the students and are available to all regardless of their
specialization and educational levels or age, and they have knowledge and experience in dealing with these
networks especially that age levels and its characteristics are very close in the four academic years.
As shown in Table (8) there are statistically significant differences in the attitudes of the students of the University
of Jordan towards the subject of "social media networks" according to the faculty type variable on the dimensions
of the course content, faculty member and computer labs provided by the university and the total degree of the
scale. And to know to whom these differences refer; a LSD difference test was performed for the dimensional
comparisons on the faculty type variable. Table 9 shows these comparisons.
Table 9. Results of the (LSD) test, students’ attitudes towards "social media networks" depending on the faculty
type variable
Field
Course content

Faculty type
Scientific
Humanitarian
Faculty member
Scientific
Humanitarian
Computer labs offered Scientific
by the university
Humanitarian
Total degree of scale
Scientific
Humanitarian
* D statistically at (α = 0.05) level

Scientific
-0.928346
1.0808625*
0.0680592
-0.861185

Medical
-0.814935
-1.7433-*
-0.844155
0.236706
-3.0097-*
-2.9417-*
5.4221*
-4.5609-*

Table (9) shows that there are statistically significant differences in the course content dimension between the
humanitarian and medical colleges. The differences were in favor of the medical colleges, and there were no
differences between the humanitarian, scientific and medical colleges. The faculty member shows that there are
differences between the humanitarian and scientific faculties in favor of the humanitarian faculties and the absence
of differences between the (humanitarian and medical colleges) and (scientific and medical colleges). Regarding
the computer labs offered by the university dimension, there are significant statistical differences between the
humanitarian and medical faculties. The differences were in favor of the medical colleges and between the medical
colleges and the scientific colleges. The differences were in favor of medical colleges and there were no statistically
significant differences between the humanitarian and scientific faculties.
For the total degree of scale dimension the difference between the scientific and medical colleges was in favor of
the scientific colleges, and between the humanitarian colleges and the medical colleges was for the benefit of the
medical colleges, and the absence of significant differences between the humanitarian colleges and the scientific
colleges in the attitudes of the students of the University of Jordan towards the subject of "social media networks".
The amount of differences for the benefit of scientific colleges refer to what the individual knows about the subject
of the and trend determines the strength of the direction towards it and increases the importance that the student
personally holds on the direction he carries towards a subject of study (Nashwani, 2003) As the knowledge
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provided to the students of the scientific specializations and medical colleges within the subjects of those
specializations are more connected to skills and practical applications on the Internet, which may be related to
these networks where it is dealt with a concern more than what is allocated to humanitarian colleges through
limited courses, it generates a large share of students to interact with the Internet and its applications and interact
directly with social networks and websites, such as the presentation of the scientific material on some websites
and the formation of groups with the same interests and activities, which leads to the formation of positive attitudes
of students in scientific and medical colleges, while the subjects of the humanitarian faculties focus on the
theoretical aspects and humanitarian and educational materials more than practical aspects. These results were in
line with the study (Thabitat, Sarayra and Khalifa, 2013).
5. Recommendations
In the light of the findings of the study, the researchers recommend:
1) Conducting studies on the relationship between the use of social networks and the orientation towards
registration in such subjects.
2) Introduce other courses for humanitarian colleges that fall within the applied and practical level, which deals
with topics about these networks and try to benefit from them in the educational aspects.
3) Work on updating and developing educational inputs, improving teaching methods and raising the efficiency of
teachers through holding training courses and workshops, cooperating with specialists and experts and benefiting
from the experiences of others in this field to ensure the development of positive attitudes among students towards
faculty members.
4) Conduct further studies on such courses include other variables in other universities and compare them with the
results of this study.
5) Study the trends of teachers and university administrators about the introduction of new courses such as "social
networking" to meet the needs of students and the interest of society, and study the attitudes of teachers and
lecturers of this article about the importance and extent of interaction with students and the extent of service to the
educational process.
7) Take guidance from the experience of other universities, global and regional,that introduced such subjects, and
cooperate with them to benefit from their experience.
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