International Journal of Marketing Studies; Vol. 9, No. 4; 2017
ISSN 1918-719X E-ISSN 1918-7203
Published by Canadian Center of Science and Education

Reviewer Acknowledgements

International Journal of Marketing Studies wishes to acknowledge the following individuals for their assistance
with peer review of manuscripts for this issue. Their help and contributions in maintaining the quality of the
journal are greatly appreciated.

International Journal of Marketing Studies is recruiting reviewers for the journal. If you are interested in
becoming a reviewer, we welcome you to join us. Please find the application form and details at
http://recruitment.ccsenet.org and e-mail the completed application form to ijms@ccsenet.org.

Reviewers for Volume 9, Number 4

Aan Jaelani, IAIN Syekh Nurjati Cirebon (State Islamic Institute Syekh Nurjati Cirebon), Indonesia
Bo Liang, Saint Vincent College, United States

Chuan Huat Ong, KDU Penang University College, Malaysia

Cornelia Pop, Babes-Bolyai University, Romania

Hongliang Qiu, Tourism College of Zhejiang, China

Hung-Che Wu, Nanfang College of Sun Yat-sen University, China

Imran Hanif, University of Lahore, Pakistan

Jong Keun Kim, Seoul Women's University, Korea, Republic of

Lung-Tan Lu, Fo Guang University, Taiwan, Province of China

M.J. Alhabeeb, University of Massachusetts Amherst, United States

Makam Sathyaprakash Balaji, University of Nottingham Ningbo, China

Mamoru Miyamoto, Kanto Gakuin University, Japan

Minna Lammi, Consumer Society Research Centre, University of Helsinki, Finland
Nuno Gustavo, Estoril Higher Institute for Tourism and Hotel Studies, Portugal
Yalim Ozdinc, Whitireia Community Polytechnic, New Zealand

Zi-Yi Guo, Wells Fargo Bank, United States

119



