
International Journal of Marketing Studies; Vol. 7, No. 3; 2015 
ISSN 1918-719X E-ISSN 1918-7203 

Published by Canadian Center of Science and Education 

148 
 

Reviewer Acknowledgements 

International Journal of Marketing Studies wishes to acknowledge the following individuals for their assistance 
with peer review of manuscripts for this issue. Their help and contributions in maintaining the quality of the 
journal is greatly appreciated. 

International Journal of Marketing Studies is recruiting reviewers for the journal. If you are interested in 
becoming a reviewer, we welcome you to join us. Please find the application form and details at 
http://www.ccsenet.org/reviewer and e-mail the completed application form to ijms@ccsenet.org.  

Reviewers for Volume 7, Number 3 

Amalendu Bhunia, Fakir Chand College under University of Calcutta, India 

Cornelia Pop, Babes-Bolyai University, Romania 

Gandolfo Dominici, University of Palermo, Italy 

Gengeswari Krishnapillai, Universiti Tunku Abdul Rahman (UTAR), Malaysia 

Hai Wang, Sobey School of Business, Saint Mary’s University, Canada 

Mamoru Miyamoto, Kanto Gakuin University, Japan 

Mohsen Malekalketab Khiabani, University Technology Malaysia, Malaysia 

Monica Maria COROS, Babes-Bolyai University of Cluj-Napoca, Romania 

Naman Sharma, Gurukul Kangri University, India 

Nuno Gustavo, Estoril Higher Institute for Tourism and Hotel Studies, Portugal 

Roberto Bergami, Victoria University, Australia 

Sang-Bing Tsai, University of Electronic Science and Technology of China, China 


