
International Journal of Marketing Studies; Vol. 11, No. 4; 2019 
ISSN 1918-719X E-ISSN 1918-7203 

Published by Canadian Center of Science and Education 

119 
 

Reviewer Acknowledgements 

International Journal of Marketing Studies wishes to acknowledge the following individuals for their assistance 
with peer review of manuscripts for this issue. Their help and contributions in maintaining the quality of the 
journal are greatly appreciated. 

International Journal of Marketing Studies is recruiting reviewers for the journal. If you are interested in 
becoming a reviewer, we welcome you to join us. Please find the application form and details at 
http://www.ccsenet.org/journal/index.php/ijms/editor/recruitment  

Reviewers for Volume 11, Number 4 

Bee Lian Song, Taylor’s University, Malaysia 

Bo Liang, Saint Vincent College, United States of America 

Camelia Micu, Fairfield University, United States of America 

Goetz Greve, Hamburg School of Business Administration, Germany 

Hejun Zhuang, Brandon University, Canada 

Iuliana Petronela Gardan, Spiru Haret University, Romania 

Jing Cheng, eBay Inc. & University of Rochester, United States of America 

Jong-Keun Kim, Seoul Women's University, Republic of Korea 

Kenny J. M. Luo, City University of Macau, Macao 

Makam Sathyaprakash Balaji, University of Nottingham Ningbo, China 

Nuno Gustavo, Estoril Higher Institute for Tourism and Hotel Studies, Portugal 

Ranga Chimhundu, University of Southern Queensland, Australia 

Saad Ahmed Javed, Academy of Young Researchers and Scholars, Pakistan 

Shaohua Yang, Universiti Sains Malaysia, Malaysia 

Sung-ta Liu, Shih-Hsin University, Taiwan 


