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Abstract 

Films are widely used in business education to illuminate management concepts. Since films can provide a 

version of how theories and concepts can actually be put into practice, they have more lasting impression. On the 

other hand; ethical issue are complicated and they involve many processes and influences that are diverse and 

interlinked. That’s why it is difficult for students to understand potential conflicts of interest if they lack business 

experience or frame of reference. In this study, “The Corporation”, a documentary film by March Achbar, 

Jennifer Abbott and Joel Bakan, which has received awards in film festivals around the world, has been used for 

analysis to illustrate the behavioral paradox of corporations. Film analysis has been used as an educational tool 

in order to teach organizational behavior and management concepts since 1970s. To check our assumption we 

have designed a study to explore whether using "The Corporation" documentary in classroom settings will raise 

the awareness of the students about the role that corporations play in ethical, social, and environmental issues 

which are essential for business decisions, and thus enable the students -the future business managers-, to 

understand the paradoxical behaviors of corporations. After the students watched “The Corporation”, a 

quantitative analysis has been conducted by comparing the written essays of the students as regards their 
interpretation of the film.  

Keywords: business ethics, ethical decision-making, business ethics education, corporate social responsibility, 
film analysis 

1. Introduction 

Films are said to be a powerful tool for teaching students. With the ability to shift perspectives and conceptual 

flexibility (Champoux, 1999), they can be used as a case study, to solve problems, to give importance to abstract 

concepts, to provide vicarious experience and to illustrate historical events. It is also a powerful tool for 

demonstrating the application of the theory and illustrating the concepts in order to provide students with 

meaningful opportunities to observe and to understand stakeholder interactions (Champoux, 1999; Buchanan & 

Huczynski, 2004). Selected film scenes from feature films can also offer exceptional visual and dramatic 

presentations of various aspects of business ethics and moral reasoning (Champoux, 2006). In addition; we are 

living in a culture dominated by electronic media, demographic structure of classes are changing and instructors 
are expected to be sensitive to “digital native” learners’ needs (Fee and Budde-Sung, 2014). 

Documentary films are said to be one of the potential tool to influence people’s behaviors (Janpol and Dilts, 

2016). The documentary, “The Corporation” can be used as a valuable teaching tool, because for business 

students, it provides a context and imagery, in which they experience the fundamental conflicts arising as a result 

of corporate actions. Business students need to have the awareness that they will probably face some ethical or 

environmental problems while making business decisions. Real illustrations of ethical dilemmas faced by 

corporations on their day-to-day interactions and transactions, discussed by business people involved in the 

problems, is a very effective method for business students to face some of these issues and make their own 
judgments. 

In this study, “The Corporation” (Abbott & Achbar, 2005), a documentary film by March Achbar, Jennifer 

Abbott and Joel Bakan, which has received many awards in film festivals around the world, has been used to 

illustrate the behavioral paradox of corporations as a result of ethical dilemmas that arise in everyday business. 
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The film starts with the premise that a legal person’s rights have been given to the corporations, so corporations 

must be evaluated as a person and one must think about what kind of person the corporation is. As one of the 

indispensable actors of the society, positions and responsibilities of corporations in the society are examined with 
a critical perspective in the film.  

When teaching business concepts; it is a challenge to link the wide variety of theories to the “real world” and 

provide students with an organizational frame of reference to help them understand and appreciate the relevance 

and context within the subject. (Kester, Cooper, Dean, Gianiodis and Goldsby, 2009). It is pointed out that; 

concepts that are difficult-to-teach can be shown and taught by films (Higgins & Dermer, 2001). Since ethical 

problems are complicated, interrelated, and mostly there are more than one right answer, the use of films like 

“The Corporation” documentary, helps students to understand the ethical issues business people face during their 
everyday life.  

In this study, we hypothesize that using of the documentary “The Corporation” in a Business Ethics and 

Corporate Social Responsibility course will create a relatively higher level of understanding on students 

watching the film, than that of the other group, for ethical dilemmas caused by behavioral paradox of 
corporations. 

The study is structured by parts of introduction, method, results and discussion. Introduction section includes 

identification of research problem and discusses theoretical background including teaching with films, 

behavioral paradox managers face, and ethical decision making. Data and study design are described and 

examined in method and results sections. Final section offers remarkable notes, discussion, implications for 
managers and future research suggestions. 

1.1 Theoretical Background 

1.1.1 Teaching with Films 

In the early twentieth century, very soon after the motion pictures appeared as a medium for entertainment, many 

educators began to dig out the films in order to use them as a learning aid in the classroom (Huczynski & 

Buchanan, 2006). Butler, Zaromb, Lyle and Roediger (2009) states that in 1918, Sumstine (1918) conducted a 

study of visual education in high school, and in 1933, Hansen (1933) tried to determine the contribution of 

educational films to the retention of informational learning. Ohio State University professor W.J. Fleig (1950) 

affirms that: “movies make it possible to bring to students types of industrial activities which are foreign to their 

locality. The films may be presented during regular class hours and can be tied in with a class discussion. All or 

part of a film may be repeated if desired” and the idea of using films in business education dates back to this 
statement. 

Since the 1970s, educators have experienced using the film as a teaching tool and this tool’s adoption by others 

have been encouraged and urged. Wegner was one of the first researchers to use this medium. In his 1977 

booklet (Wegner, 1977), he described different kinds of films and showed the use of them in the classroom. 

Many other studies in social sciences (such as history, English, psychology, business, and etc.) have empirically 

showed that; films are effective tools to increase students’ interest, understanding and engagement in the courses 

(Foreman & Thatchenkery, 1996; Scherer & Baker, 1999; Champoux, 1999; Comer, 2001; Huczynski & 

Buchanan, 2004; Champoux, 2004; Buchanan & Huczynski, 2004; Clawson, 2006; Frieden & Deborah, 2007; 

Gonzales & Zarzosa, 2008; Butler, et.al., 2009). Using films as an educational resource to illustrate business 

management concepts like ethical decision-making, risk taking, leadership, communication, strategic 

management and, organizational culture have also been discussed by many researchers (Scherer & Baker, 1999; 

Champoux, 1999; Mallinger & Rossy, 2003; Champoux, 2006; Ambrosini, Billsberry and Collier, 2008; Butler, 
et.al, 2009; Tyler, Anderson and Tyler, 2009; Smith, 2009). 

In order to understand and grasp the relevance and context of the subject; most students require the 

organizational frame of reference needed (Kester, 2008). Films have a particular value when teaching 

inexperienced students whose knowledge is limited about business practices and workplace. Films provide 

students a different perspective about many topics that affect management theory and practice that they might 

not have experienced in person (Mallinger & Rossy, 2003). Many educators theorize that films increase students’ 

attention and learning. Champoux (1999) suggested using films because films offer a visual portrayal of theories 

and concepts taught in organizational behavior and business management courses. In addition, films can provide 

a common reference point for students to observe management practice (Ambrosini, et.al, 2008). Feature films 

can also be used to demonstrate the chaos, dynamic complexity and irregularity in organizational settings (Smith, 

2009). Using films in class can be a valuable supplement to traditional textbooks that are used more to fragment 

and simplify for presentational purposes (Dunphy, Meyer and Linton, 2008). And because films mimic real-life 
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experience more than case studies, students are affected more because what they see and hear influence them 

more than what they read (O’Boyle and Sandona, 2013). Films are also used for engaging and retaining the 

students because they are attention capturing (Scherer & Baker, 1999). They also provide platforms for analyzing 
and integrating the topics, which are usually taught separately (Buchanan & Huczynski, 2004).  

It is vital that, for providing the opportunity to students to study the related subjec t, the selected film has the 

potential. Bumpus (2005) has used some criteria to determine whether a film will be an effective learning 

stimulus in the classroom: exemplification and clarification of applicable course concepts, engagement, 

awareness of interrelationships and interdependencies, previous use, running time, accessibility, stereotypical 

roles, subtitled foreign films and exposure to diverse stakeholders are some of the criteria that he has suggested. 

As a result, when choosing a film or a documentary to be used as a medium in classroom settings, it is important 
to consider these criteria to create an impact on students. 

Table 1 represents a short list of films that have been used in management and business ethics courses as a 

teaching material, with their topics (or related business concepts), and the researchers who have examined them. 

This selection includes Enron to illustrate the business ethics (Cox, 2009); Rising Sun to teach cross cultural 

communication and to understand transplant organizations (Foreman & Thatchenkery, 1996); 12 Angry Men to 

see biases, conflict and power issues, Thirteen Days to illustrate complex and politicized decision processes 

(Buchanan & Huczynski, 2004); Dead Poets Society to stimulate class discussion on issues such as ethics, values, 

and organizational pressures toward conformity, and on role conflict and autonomy (Berger & Pratt, 1998); A 

Soldier’s Story to explore leadership and power analysis, The Associate to analyze new ventures, The Smoke 

Signals to assess communication and perception analysis, The Joy Luck Club to understand motivation and 

personality subjects (Bumpus, 2005); Gung Ho to explain cultural issues (Mallinger & Rossy, 2003); The 

Breakfast Club (Christopher, Walter, Marek and Koenig, 2004) and Slumdog Millionaire (Cardon, 2010) to 

stimulate discussion of issues related to stereotyping and prejudgment; Crash to illustrate the significance of 

knowing other cultures and how this can influence communication between individuals (Villalba & Redmond, 
2008) and many films suggestions to teach strategic management (Ambrosini, et.al 2008). 

Table 1. Examples of Films Used as a Teaching Material in Management and Business Ethics Education (Films 
and Relates Business Concepts) 

Film (alphabetically) Topic(s) Researcher(s) 

12 Angry Men (1957) Biases, conflict and power issues Buchanan and Huczynski (2004) 
A Soldier’s Story (1984) Leadership and power Bumpus (2005) 
Casablanca (1942) Ethics in a societal sense Macy and Terry (2008) 

Crash (2004) Culture and communication Villalba and Redmond (2008) 
Dead Poet Society (1989) Ethics, values, and organizational 

pressures toward conformity 
Berger and Pratt (1998) 

Enron (2005) Business ethics  
“Ethics versus economics” 

Cox (2009) 
Macy and Terry (2008) 

Grumpier Old Man (1995) Ethical dilemmas Champoux (2006) 
Gung Ho (1986) Cultural issues Mallinger and Rossy (2003) 

Philadelphia (1993) Discrimination, ethical dilemmas created 
by HIV Status at the workplace 

Gonzales and Zarzosa (2008) 

Scent of a Woman (1992) Ethical dilemmas Champoux (2006) 
Shark Tale (2004) Ethical dilemmas Champoux (2006) 
Slumdog Millionaire (2008) Discussion of issues related to 

stereotyping and prejudice 
Cardon (2010) 

The Associate (1986) New ventures Bumpus (2005) 
The Breakfast Club (1985) Discussion of issues related to 

stereotyping and prejudice 
Christopher, et.al. (2004) 

The Corporation (2005) Business ethics, corporate social 
responsibilities, ethical dilemmas   

Hatfield (2008) 

The Emperor’s Club (2002) Ethical dilemmas Champoux (2006) 
The Joy Luck Club (1993) Motivation and personality subjects Bumpus (2005) 
The Lion King (1994) Leadership and role conflict Comer (2001) 
The Magnificent Seven (1960) Power, motivation, and influence tactics Huczynski (1994) 
The Rising Sun (1993) Cross cultural communication and 

transplant organizations 
Foreman and Thatchenkery (1996) 

The Smoke Signals (1998) Communication and perception Bumpus (2005) 
Thirteen Days (2000) Complex and politicized decision 

processes 
Buchanan and Huczynski (2004) 

Students also see the implementation of the concepts in various contextual settings with films. It is noted that 

using films as an effective pedagogical tool raises the interest of students without sacrificing academic rigor, 
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allows classes to observe and evaluate processes in action, exposes students to a world beyond their own, and 
offers opportunities for discussion, values clarification and personal assessment (Berger & Pratt, 1998). 

Previous research suggests a framework to resolve and analyze the movies or to “connect things up”. This 

framework can be either to the relevant management concept or to the discussion topic in the textbook (Dunphy, 

2009). The use of the documentary film The Corporation in the classroom has also been discussed. Hatfield 

(2008) has argued the use of this film and stated that it is a powerful exemplification of ethical issues facing the 

financial manager in classroom settings. She argues that the documentaries can be used as a platform for live 
discussions for issues that could potentially occur, but her hypotheses were left untested. 

1.1.2 The Behavioral Paradox: Ethical Decision-Making and Management Behavior 

Ethical issues in business emerge because of isolation from traditional business decision-making. The scandals 

like Enron or WorldCom that large corporations face today did not occur independently of the companies’ 

economic activities but were actualized according to a series of decisions that were made at various points in 
time and from those earlier decisions. 

Ethical Decision-Making 

Decision-making is one of main activities of management. It usually requires, respectively, to define and 

examine the problem, recognize the possible solutions, evaluate them, choose the best one, and then apply it. 

There are some critical points about the structure and feature of ethical decision-making (Carroll & Buchholtz, 
2000). Most ethical decisions have: 

 Prolonged Consequences: Primary effects are pursued by a set of other consequences which are 
influential in organization.  

 Multiple Alternatives: They do not have one best solution. Each solution can present in a different way 
of figuring out the problem.  

 Mixed Results: Results are composite and sometimes confused. They have the lack of clarity. 

 Undeterminable Consequences: Some results of a decision may be unexpected. This also brings about 
uncertainty. 

 Individual Implications: Ethical problems can be personal and have personal advantage and 
disadvantages for the decision-makers. 

Decision-making is a big responsibility for managers. Managers face ethical dilemmas in work place and try to 

make several decisions by considering their results in every aspect. Managers take into account the ethical values 

while making decisions since their ethical/unethical decisions affect the organizations as a whole. All 

stakeholders including employees, shareholders, suppliers, customers and public are affected by managers as 

decision-makers. Companies should prepare a series of values that are applied during decision making process. 

These values should highlight which actions are right or wrong for the organization (Bansal & Kandola, 2004). 

Establishing a connection between ethical theory and management behavior could provide understanding of 

ethical manners. Therefore this understanding have raised the ethical awareness of them and shed light on seeing 

results of their decisions. Devastating outcomes of unethical behaviors of managers have resulted in the coming 
up of ethics itself and ethical issues (Premeaux, 2004). 

The main ethical theories are built on three moral theories. Utilitarian theories suggest that people should judge 

their behavior by considering social outcomes. Theories of rights underline the rights people belong. Theories of 

justice center on multiple effects of decisions and procedures (Velasquez, 2006). These theories draw attention to 

different aspects of morality for individuals and take them from distinctive perspective. However, researchers do 

not have to follow one of these theories. They just provide the decision-making guideline for managers and will 
be useful and influential on their ultimate decisions (Premeaux, 2009). 

Social Responsibility in the Decision Making-Process 

Managers also have to take into account several values in the decision-making process. These values may affect 

the efficiency of decisions by the managers. Within this context, these values are called “managerial values”. 

They include not only basic personal values but also acquired values from their roles in formal organizations. 

These are classified as economic, technological, political, environmental, aesthetical and social values. The 

importance of these values varies according to the process the managers try to carry out. Each process, profit 

maximization management, trusteeship management and life-quality management, requires distinct values to be 

considered. When the managers come to the level of life-quality management, it is required that they analyze 

external and internal environment of the corporation as a whole (Hodgetts & Kuratko, 1991). Therefore, the term 
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“social responsibility” has begun to become important.  

Social responsibility is a responsibility for managers to take into account the outcomes of their decisions on all 

dynamics of social system. They take over social responsibility by looking after others who may be affected by 

organization actions. While deciding on something, managers think about their organization’s goals (Carroll & 

Buchholtz, 2000) and try to make them reasonable in terms of social responsibility. Corporate social 

responsibility (CSR) is defined as “meeting the needs or expectations of all stakeholders” (Bansal & Kandola, 

2004). Decisions of managers affect all stakeholders’ activities in the long-term. It is assumed that decisions 

considering ethical values cannot lead to negative effects on the society. Undoubtedly, sometimes companies 
may lose their rational behavior to meet public needs and break laws to make more money. 

From the perspective of complexity theory, it is possible to develop an understanding of how decision-makers 

behave in a complicated system. Rather rejecting the existence of contradictory or paradoxical driving forces 

within a company, a model asserted by complexity theory accepts that different shapes of normative orientation 

are at play within all of the system’s complex dynamics. It makes it unrealizable to sort out a variety of values 

that flow within a complex system as being either “business” priorities or “ethical” considerations. Complexity 

theory seems to propose that business discretion and individuals’ sense of normative propriety may not be of a 

distinctly different order at all (Morland, 2008). However, the main problem is the lack of information or 

utilitarian approach of managers. There occurs a paradox between realized and expected business concerns, 

decisions and management behavior. It may be useful, helpful and effective to benefit from supplementary 

educational tools including case studies, video clips and documentary/feature films to be comprehended this 

conflict (dilemma) and CSR concept to students better. The students, as the future business leaders, need to know 

and analyze the impact of their decisions on organizations, stakeholders and environment. Advantages of using 

films are visuality involvement and providing an opportunity to assess some cases with results. In this context, 

with regard to difficult-to-teach concepts of business ethics, some instructors have adopted to develop different 
educational techniques and materials. 

1.1.3 Teaching Business Ethics with Films 

To teach business ethics, and to do this in an understandable and true way is one of challenge facing by the 

lecturers. An average business ethics education aims to teach students about what are the basis of ethical theories 

and how students behave and decide ethically in workplace. Objectives varies from one course to another. Here 

are some examples of course objectives: to create an ethical awareness, to promote ethical behaviors, to provide 
an understanding of ethical reasoning, and to combine all objectives (Cox, Friedman and Edwards, 2009).  

Business Ethics courses include abstract and abstruse concepts for students. Students need to be informed of 

possible ethical dilemmas that they will face in the business life. They want to advance their skills that let them 

to evaluate how ethical business decisions are in terms of all relationships and dynamics of the company 

(Hatfield, 2008). And this is a challenge for educators, they need to link between theory and practice, in order to 
prepare students for the ethical conflicts they will face in their future careers (Asaad, 2016). 

Integrating films into a business ethics course as a presentation of ethical dilemmas, brings a catchy aspect to 

teaching, learning and understanding the ethical concepts. In this concern; because movies are presented in a 

narrative form, especially the documentary-style films, complex concepts can be understood better (Asaad, 

2016). At this point the documentary, “The Corporation” can be utilized as a worthful practice -oriented teaching 

tool to present students a set of examples of ethical issues from real business life, to try to frame business ethics 
in a practical sense, and to associate theory and practice.   

2. Method 

In this study, the documentary film The Corporation is used as a teaching aid but not as a primary medium in an 

elective “Business Ethics and Corporate Social Responsibility” course. The Corporation is a documentary film 

based on interviews with corporate insiders, carefully composed resulting in a documentary that provides a 

challenging view of corporations’ responsibilities to society in general. There are no actors in the film, which 
causes the character dramatizations to be minimal.  

The Corporation does provide some interesting anecdotes in which corporations have behaved ill. The main 

question considered in The Corporation is “if corporations are considered to be a person, what kind of a person 

are they?” The answer comes early in the film: a psychopath. Without considering the accompanying positive 

aspects and benefits, presenting the negative sides of business is a standard tool of the film. By using many 

different ideas from experts, business thinkers to corporate people, the film concludes that the corporation is 

today’s dominant power, it is a greedy, amoral entity based on making as much profit as possible without caring 
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about ethical, social and environmental responsibilities.  

We hypothesize that viewing of the documentary “The Corporation” as a supplemental teaching material will 

attract students and create more awareness than traditional lecturing methods. This will in turn affect a change in 

understanding the ethical and social problems created by the corporations in the society. Thus, our hypothesis is 

that using of the documentary “The Corporation” in a Business Ethics and Corporate Social Responsibility 

course will create a relatively higher level of understanding on students watching the film, than that of the other 
group, for ethical dilemmas caused by behavioral paradox of corporations. 

H0: The viewing of the documentary “The Corporation” will not create a significant difference 
between two groups on their understanding levels. 

H1: The viewing of the documentary “The Corporation” will create a significant difference 
between two groups on their understanding levels. 

For the purpose of the study, forty business administration undergraduate students from a public university in 

Istanbul, who attended a seventh semester undergraduate level course entitled “Business Ethics and Corporate 

Social Responsibility”, were chosen to participate in the study. We prefer to study on 3
rd

 year students since they 

took basic business administration courses such as Introduction to Business, Management and Organization, and 

Organizational Behavior. The sample is equally divided between genders. The age of the sample ranges from 20 
to 25. The average age is 21.  

Students attended the class given by the professor for 12 weeks. They were randomly divided into two groups at 

the end of the 12th week. The control group was consisting of 20 students and experimental group was 20 

students. The control group received no extra material about the course, while the experimental group viewed 

The Corporation documentary. Then, both groups were asked to write an essay (of at least  300 words) 

considering the role and responsibilities of the corporations in the society at a 40- minute session in the 
classroom. Each essay was graded blindly by a teaching assistant over 100 (Table 2). 

3. Results 

According to gathered data from 40 students, results are shown Table 3-4-5. 

Table 2. Group Statistics 

 Group N Mean Std. Deviation Std. Error Mean 

 Control Group 20 43,3333 33,36665 7,28120 

Experimental Group 20 76,3158 17,06541 3,91507 

Upon grading the essays, the grades were analyzed statistically by using SPSS 17.0. Compared to the control 

group, students in the experimental group reported results that were highly significantly different (p ≤ .01 or 
lower). The results of independent samples t-tests were outlined in Table 3 through Table 5. 

To test the null hypothesis, t-test for independent samples was used (Table 3). Before implementing the test, the 

normality assumption is checked. Two non-parametric tests (Mann-Whitney U test and Kolmogorov-Smirnov 
test) were also used to test the same null hypothesis (Table 4 and 5).  

Table 3. Independent Samples Test 

   t-test for Equality of Means 

  Levene's Test for 
Equality of Variances  

95% Confidence Interval of 
the Difference 

  
F Sig. t df 

Sig. 
(2-tailed) 

Mean 
Difference 

Std. Error 
Difference Lower Upper 

 Equal variances 
assumed 

11,156 ,002 -3,872 38 ,000 -32,98246 8,51898 -50,22822 -15,73669 

Equal variances 
not assumed 

  
-3,990 30,412 ,000 -32,98246 8,26702 -49,85639 -16,10853 

Both the parametric test (see Table 3) and the two non-parametric tests (see Table 4 and Table 5) show that there 

is highly significant evidence against the null hypothesis; that is, there is no difference between the means of the 

grades of the two groups. Therefore, we assume that the viewing of “The Corporation” documentary will create a 
significant awareness to the students' understanding of ethical and social issues. 
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Table 4. Test Statistics
b
 

Mann-Whitneya U 84,000 

Wilcoxon W 315,000 

Z -3,153 

Asymp. Sig. (2-tailed) ,002 

Exact Sig. [2*(1-tailed Sig.)] ,001
a
 

a. Not corrected for ties. 

b. Grouping Variable: Group 

Table 5. Test Statistics
a
 

 
Most Extreme Differences 

Absolute ,514 

Positive ,514 

Negative ,000 

Kolmogorov-Smirnov Z 1,623 

Asymp. Sig. (2-tailed) ,010 

a. Grouping Variable: Group 

As a result, our analysis proved that using the documentary "The Corporation" as a supplementary tool in a 

Business Ethics and Corporate Social Responsibility course, raises the awareness of students about the role that 
corporations play in ethical, social, and environmental issues. 

Before making a conclusion, it is important to consider the following limitations of this study:  

 This documentary is a copyrighted material. Therefore, supplying a legal copy of the film might also 
bring some extra costs to be considered. 

 No structured questionnaire were used to collect data, instead data were collected from the grades 
students have collected from their written essays. 

 The cultural dimension might also be considered as a limit because of the content of the film was based 

on mainly the economical issues of USA, including corporations, regulations, ethical beliefs, and social 
structure. 

4. Discussion 

Due to the nature of the field of business ethics and corporate social responsibility, relevant course concepts and 

theories can be illustrated in a wide array of films and documentaries. This work has suggested the use of a 

documentary as a tool to illustrate, elucidate and ultimately teach ethical and social responsibility issues in 

business. An exploratory research design was used to analyze the effects of using the documentary “the 

Corporation” on the awareness state of the students in terms of ethical, social and environmental issues which 
have critical role in the decision making process of business managers.  

At this point, the main objective was to make an evaluation about how the students assess this paradox including 

conflicts and dilemmas between “what is right” and “how it is perceived” in the business world. In conclusion, 

the results of this study suggest that using "The Corporation" documentary in the classroom can have a 

significant impact on students’ understanding of ethical and social problems created by the corporations in the 
society. 

Although there were many studies highlighting the use of films in different class settings, only a few (Sumstine, 

1918; Cox et al. 2009) include statistical analysis to support the presented ideas. At this regard, this study 

statistically proves that the viewing of “The Corporation” documentary creates a significant increase in the 
students’ awareness state regarding ethical, social, and environmental issues.  

"The Corporation" presents the negative aspects of business without regarding the positive effects and provides 

some anecdotes about the behavioral paradox of corporations. Thus, it is emphasized that the students (regarded 

as future business managers) need to understand and figure out the impact their business decisions have on the 

stakeholders by using this documentary in this study. As an implication for lecturers, it is advised to use this 

documentary on the later semesters. Also, this documentary is a powerful tool to assess the business education 

system. Using it as a pre and post assessment tool (eg. at the beginning of the first semester and at the end of last 

semester), it is also possible to measure the effectiveness of business education, whether the curriculum made 
any changes on students’ perception regarding ethical problems caused by managerial actions. 
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For the future research about using “The Corporation” in business education, it might be convenient to consider 
the following statements: 

 Using larger samples in similar studies might enable researchers to make a content analysis, which 
could bring the benefits of qualitative research. 

 In this study, "The Corporation" was used as secondary material to supplement learning. It might be 
useful to test whether this documentary will create more benefit as a primary medium.  

 The documentary is a relatively long one. It can be divided into segments, and can be shown and 

discussed separately supporting the course material for each week, thus comparing the reinforcement 
effect on the learning outcome. 

With the rapid development of new technologies, our “wired world” is continually changing, and this requires 

educators to stay current with the latest educational technology. In addition; new generation is influenced more 

by what he/she sees, hears and does than what he/she reads and because films mimic real-life experience, 
students may learn better with films. 

This study may play an instructive role for lecturers teaching Business Administration courses. Results of the 

study support that teaching with films makes students more interested in courses. Specific to Business Ethics 

Course, teachers may focus on how students find out ethical issues in a better way and exemplify these issues by 

using visual tools like films, videos, documentaries, animations and even games or simulations. With the rise of 

information era and new technologies, students need to catch and learn new business concepts via technology 

and this raises the importance of visual learning practices in the field of education. Not only for teachers, this 

study also stirs universities up to prepare a set of mixed education kit including readings, team assignments, case 
studies, games and films which are one of the most catchy materials for students. 
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