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Abstract 
The spread of social and financial advancement in business environment of developing countries has instigated 
various expansion approaches, ranging from industry agglomeration to industry clusters, which refers to groups 
of interrelated firms located in a defined geographical area. Firms or companies that participate in cluster 
developments benefit from each other in terms of sharing the same territory, infrastructure and services, which 
has prompted encouraging responses from many industries, including tourism. The Malaysian government 
licenses intellectual property as well and promotes it to further advance the tourism industry in the country, 
particularly in the theme park sector. There are 16 theme parks and water parks in the country and 10 more are 
reported being launched in upcoming years. However, there have also been several closures among theme parks 
in recent years. Many previous studies have looked into the development of theme parks, focusing on many 
aspects, including cluster policy and concept, competitiveness, sustainability, safety and security, yet research 
that looks into cluster development specifically in Malaysia is still scant. The main purpose of this study is to 
examine whether visitors’ experiences of cluster developments at theme parks in Malaysia have a significant 
relationship to their intentions to revisit the park. A survey of 312 Malaysian theme park visitors was carried out 
using a questionnaire, and it concluded that visitors’ experiences of all cluster development dimensions had a 
significant relationship to their intentions to revisit the park. This finding contributes to an understanding of the 
importance of visitors’ experiences in theme park tourism and what this means to the tourism industry in the 
future.  
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1. Introduction 
1.1 Preamble 

In the past, the business environment in developing countries has taken various approaches to spread social and 
financial advancement in the areas they are located in (Altman & Berman, 2011). Therefore, there are many 
different approaches for regional economic development, ranging from industry agglomeration to industry 
clusters (Bekele & Jackson, 2006). Porter (2000) stated that industry clusters of like-minded businesses and 
talents in a specific geographic area have existed for centuries in cities, which became known for their 
specialisations. An industry cluster is defined as a geographically proximal group of interconnected enterprises 
associated with institutions in a particular field, linked by commonalities and complementarities (Porter & 
Kramer, 2011). To simplify, a cluster refers to a group of interrelated firms located in a definite geographical 
range (Talib & Hassan, 2015). Nordin (2003) stated that the cluster development concept can be applied to many 
businesses and sectors. UNIDO (2016) pointed out that usually companies that form clusters are partaking of the 
same territory, infrastructure, services and, in numerous cases, shared cultural identity and social values.  

A lot of countries and regions have acknowledged that the tourism industry is a mechanism to boost their 
economy (Kim & Wicks, 2010). The Malaysian government, as well, licenses intellectual property and uses it to 
develop the tourism industry, particularly theme parks (IAAPA, 2015). Therefore, Malaysia is a good example of 
defining tourism clusters at the regional level including of the rapid growth of the theme park industry. 
According to a Themed Entertainment Association (TEA) report in 2016, attendance at Asian-Pacific theme 
parks increased 6.9% from 2015 to 2016, while visitor attendance was 122.5 million in 2015 and 130.9 million 
in 2016. IAAPA (2015) forecast that visitor spending in Malaysia’s theme parks will increase from 140 billion in 
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2014 to 196 billion by 2019. Looking at the cumulative growth of the theme park sector and the large volume of 
research on the subject, a critical review of past and current research is necessary (Shan & Zhang, 2016). Given 
the increasing number of parks, the survival of theme parks has become a more challenging issue.  

1.2 Statement of the Problem 

Malaysia is fast becoming the theme park capital of Southeast Asia, with 16 theme parks and water parks 
throughout the country, and at least 10 more reported being launched in upcoming years (CNN, 2015). The most 
recent project was Legoland Malaysia, which receives regular visitors from Singapore and Malaysia as well as 
tourists from around the world (Iskandar Malaysia, 2012). Next in the pipeline will be 20th Century Fox World 
in the Genting Highlands and the Movie Animation Park Studios (MAPS) in Perak, featuring numerous 
attractions, including a DreamWorks Adventure Zone projected to be complete by the end of 2017 (Hogan, 2015) 
However, despite the mushrooming of new theme parks in the country, there are also significant numbers of 
theme park closures (e.g. Desa Water Park, Mimaland Malaysia, Wet World Wild Adventure Park Batu Feringgi, 
Sand City Water Park Tanah Merah) (Anonymous, 2015; The Star, 2016; 2015; 2013). While the benefit of 
tourism cluster has now expanding in every sort of public space, ranging from airports and malls to office 
buildings, hotels and restaurants (Margaret, 2002), the cluster development approach of Malaysian theme parks 
has yet to be explored.  

Since the sustainability of theme parks very much depends on cluster development, the existence of theme parks 
should take a longer-term perspective in order to create an appropriate balance between economic returns and 
environmental conservation to achieve sustainable development (Ho, 2006). And whether the competitiveness of 
each theme park significantly depends on the cluster development of the area has yet to be proved (Kim & Wicks, 
2010). Although many previous studies on theme parks have been carried out in relation to safety and new 
technologies (Zheng, 2011), the operating performance of theme parks (Lee, Ting & Chen, 2011), visitors’ 
satisfaction (Romli, Ahmad, Kassim & Ibrahim, 2015) visitor behaviour (Nuryyev & Achyldurdyyeva, 2015), 
the effect of co-branding (Cornelis, 2010), guest perception (Milman, 2013) and customer information 
management (Hervás, Rodon, Planell & Sala, 2011), research on theme park cluster development in Malaysia is 
still scant (Talib & Hassan, 2015). In addition, the visitor experience with cluster development at theme parks 
and their intentions to revisit have not been studied in the Malaysian context. Therefore, the objectives of this 
study are as follows: 

 to identify the most developed dimension of cluster development in the context of theme parks from the 
perspective of visitors; and 

 to examine the relationship between visitors’ experiences with cluster development and their intentions to 
revisit. 

1.3 Literature Review 

1.3.1 Cluster Concept 

Kim & Wicks (2010) introduced a process, called global competitiveness, pertaining to cluster development in 
that part of the tourism industry that embraces a wide range of aspects, namely, centre assets and attractions, 
destination administration, correlative conditions and request conditions. As participating in clusters should 
result in many positive effects, a recent study reported that 65% of the businesses believe that their cluster 
participation heightens the level of knowledge and technology in their sector (Quercus Group, 2017). Clusters 
are not only supposed to enhance the competitiveness of firms and entrepreneurship activities in a distinct region 
(Sölvell, 2009) but also provide an infrastructure that attracts specialised suppliers and high-skilled workers, 
enhance technological and knowledge, and lower transportation costs between regionally concentrated firms 
(Lublinski, 2003). The above are in line with what has been defined in earlier cluster theory: a geographic 
awareness concerning interconnected companies or institutions working on a common subject and enterprise yet 
the corporations are each interrelated and supplementary (Porter, 2000). 

1.3.2 Cluster Development Attributes 

The principal elements of the tourism cluster on an individual and framework level are the cluster supports 
towards the aggressiveness of tourism destinations. The cluster model of Crouch and Ritchie (1999) suggested 
that tourism destinations’ competitiveness is determined by four major components: (1) qualifying determinants 
(location, dependencies, safety and cost), (2) destination management (resource stewardship, marketing, 
organisation, information and service), (3) core resources and attractors (physiography, culture and history, 
market ties, the mix of activities, special events and tourism superstructure) and (4) supporting factors and 
resources (infrastructure, accessibility, facilitating resources and enterprise). At a later stage, Cracolici, Nijkamp 
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& Rietveld (2008) added the efficiency component to the model to measure tourism site competitiveness. Based 
on the above models, Kim and Wicks (2010) recently proposed a revised tourism cluster development model that 
incorporates centre assets and attractions, destination administration, correlative conditions and request 
conditions. This comprehensive model takes into account the importance of transnational corporations, the 
emphasis on networks between all cluster actors and the division between cluster actors and the conditions of the 
business sector. 

1.3.3 Theme Park Cluster Development 

Yabing (2007) highlighted that the theme park spatial economic structure is mainly composed of theme tourism 
clusters around space structures and the structure of land. The study found that theme park tourism passenger 
flowing directly results in the formation of theme park clusters and indirectly influences theme park surrounding 
area to form agglomeration and causes real estate prices to rise. Chu (2008) analysed the brand advantage of the 
big four spatial agglomeration Hollywood film and television creative industry and developed the cluster internal 
regularity of creative industry management. Cluster development was also evidenced in film and theme park 
roots (Wen & Li, 2008).  

1.3.4 Intentions to Revisit  

Tourists’ intentions to revisit can be viewed as an individual’s anticipated future travel behaviour, and the 
concept of intention to revisit has been considered a main factor highly correlated with actual behaviour (Chang, 
2013). On the other hand, repeat visitation is a natural phenomenon for mature holiday destinations (Alegre & 
Cladera, 2006). An understanding of what first-time and repeat visitors are looking for and how they evaluate a 
destination service’s performance is warranted in order to develop programs to convert first-time visitors into 
repeat visitors, to maintain the existing repeat visitor base and, consequently, to enhance sales and profits (Yuksel 
(2000a). Hence, ensuring repeat visitations is an important measure to maintain the competitiveness of these 
destinations (Wang, 2016). 

Mitchell (2006) demonstrated that past tourism experiences and memories are influential in the future 
behavioural intentions of tourists. A memorable tourism experience is more likely to result in a future repeat 
visitation and recommendations to others (Wang, 2016). Nevertheless, how theme park cluster development 
influences the visitor experience has yet to be explored. Thus, this study fills in this gap.  

1.3.5 The Relationship between Visitor Experience and Intentions to Revisit 

So as to sustain competitiveness, planning a memorable experience to entice tourists to revisit a destination year 
after year should be a key mission (Chang, 2013). Thus, in modern theme parks, a principle unifies the structure 
and the organisation of the park is through creating memorable experience; as result, many theme parks attempt 
to incorporate the visitor experience into almost every aspect of the park’s operation (Milman, 2007). Lillestol, 
Timothy & Goodman (2015) suggested that theme parks’ competitiveness also depends on the currency and ease 
of management mechanisms and the promotion of beneficial against competitors. Thus, any effort that captivate 
repeater is the one important way to maintain the competitiveness of these destinations (Huang & Hsu, 2009). 
The results from a study by Wang (2016) indicated that university students’ memorable tourism experiences 
positively influenced their intention to revisit and intention to recommend a destination for spring break, 
demonstrating that the more memorable the tourism experience, the higher the intention to revisit and to 
recommend the destination to others. Therefore, based on these studies, a hypothesis is suggested. 

H1: There is a significant relationship between visitors’ experiences in cluster developments and their intentions 
to revisit in the context of theme parks. 

1.3.6 The Relationship between Visitor Experience and Intentions to Revisit 

While the other component is critical to success and profitability, the information sources and knowledge on 
destinations is often the main reason why tourists choose destinations (Crouch & Ritchie, 2003). Moreover, a 
study from Dayour and Adongo (2015) contended that satisfied tourists are more likely to revisit; it is for that 
reason vital for service providers in of any kind capacity to ensure that tourists are satisfied with the services 
offered to them so as to generate repeat visits; therefore, this requires destination management to be effective. 
Cho, Byun & Shin (2014) claimed that repeat visitors may be also influenced by these positive information 
sources, and that tourist destination promotion will result in other economic incentives in rural areas. Information 
sources and tourist destination promotion were part of the destination management’s subfactors.  

A destination with an abundance of core resources and attractors but a lack of adequate supporting factors and 
resources or known complementary conditions (Kim & Wicks, 2010) may find it very difficult to develop its 
tourism industry; however, these factors may significantly shape the realisation of tourism potential at the 
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destination, particularly theme parks. Some demand conditions’ criteria are awareness about the destination and 
the good image of the destination itself (Crouch & Ritchie, 2003). Thus a study by Pratminingsih, Rudatin and 
Rimenta (2014) found that the more positive a destination’s image and the more aware of the destination visitors 
were, they more likely they were to revisit. As a result of these studies, the below hypotheses are proposed: 

H1a: There is significant relationship between core resources and attractions and intentions to revisit in the 
context of theme parks. 

H1b: There is significant relationship between destination management and intentions to revisit in the context of 
theme parks. 

H1c: There is significant relationship between complementary conditions and intentions to revisit in the context 
of theme parks. 

H1d: There is significant relationship between demand conditions and intentions to revisit in the context of theme 
parks. 

2. Research Methodology 
2.1 Research Design 

A structured quantitative approach was employed to achieve the objective of examining the relationship of 
cluster development dimensions to intentions to revisit. Various dimensions constituting the cluster development 
of a theme park and revisitation behaviour in a tourism context that were identified in previous research were 
incorporated into a structured-questionnaire survey to collect the primary data.  

2.2 Population and Sample  

The study population consisted of Malaysia theme parks visitors. The estimated population was 9,665,333, after 
estimating annual visitor attendance at three theme parks in Malaysia included in “The Theme Index and 
Museum Index: The Global Attractions Attendance Report” (TEA, 2016). Following a suggestion by Krejcie and 
Morgan (1970), the sufficient sample size for this study was determined to be 384. As the sample frame for this 
study is not available, a nonprobability sampling technique and purposive or judgment sampling design were 
used. An answer to a screening question on a recently visited theme park in Malaysia was required from the 
respondents.  

Based on the 30% response rate rule of thumb, 1100 questionnaires were distributed in order to achieve a 
sufficient sample. The survey was conducted at selected theme park exits, where visitors were requested to fill 
out the questionnaire immediately after completing their theme park visit, thus avoiding the influence of memory 
and in order to obtain current information. Finally, 317 were collected: 5 were missing data and only 312 (a 
62.4% usable response rate) were coded and used for data analysis. This response rate is similar to Tobin, 
Thomson, Radhakrishna & LaBorde (2012), who used mixed-mode surveys in their study while adapting to 
budget constraints. In addition, Kidder (1981) stated that 50% is regarded as an acceptable response rate in social 
research postal surveys. 

2.3 Survey Instrument 

The questionnaire consisted of six sections: Section A measured respondents’ demographic profiles, Section B 
measured respondents’ experiences with core resources and attractions at the theme park, Section C measured 
respondents’ experiences with destination management, Section D measured respondents’ experiences with 
complementary conditions, Section E measured respondents’ experiences with demand conditions and Section F 
measured respondents’ intentions to revisit. A five -point Likert scale was used as the response format for all 
variables: 1 = strongly disagree, 2 = disagree, 3 = neutral, 4 = agree, 5 = strongly agree. Items included the 
aspect of visitors’ experiences with cluster development dimensions that included core resources and attractions, 
destination management, complementary conditions and demand conditions. All items were adapted from the 
existing literature (Crouch & Ritchie, 2003). The core resources and attractions dimension contained 7 items, 
and the destination management dimension embraced 8 items, while the complementary conditions dimension 
consisted of 4 items and the demand conditions dimension had 7 items. All these dimensions were adapted from 
Kim and Wicks (2010). The intention-to-revisit construct included 7 items adopted from Petrick, Backman & 
Carolina (2002).  

2.4 Data Analysis 

To generate meaningful results, data were analysed by SPSS version 22. For further implications and discussions, 
various statistical analysis techniques, including descriptive analysis, reliability tests, factor analysis (EFA) and 
multiple regressions, were employed with respect to the objectives.  
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3. Findings  
3.1 Respondents’ Demographic Profile 

Among the 312 respondents, the majority were female (60.9% vs. 39.1% male). The respondents were 
employees (72.5%) students (14.4%), unemployed (11.2%) and employers (1.8%). Most of the respondents were 
24–39 years old (86.2%), followed by those under 24 (9.0%), those 40–55 years old (3.8%) and those over 55 
(0.6%). With regard to annual income, 57.7% of respondents earned USD $0-25,999, 34.6% had an income of 
USD $26,000-$51,999, 4.5% earned USD $52,000-74,999 and 3.2% had an income over USD $75,000. In terms 
of nationality, 98.1% of the respondents were Malaysian and 1.9% was international visitors. The travel purposes 
were leisure (75.3%), followed by meeting friends and relatives (14.4%), business purposes (2.2%) and other 
reasons (8.0%). Generally, the respondents’ education levels were postgraduate (16.0%), undergraduate (71.5%), 
and secondary education (12.5%). 

The theme park with the most favourable rating was Genting Malaysia Berhad, which scored 20.5%, followed by 
Sunway Lagoon Sdn Bhd with 18.9%, Bukit Gambang Water Park (13.8%), Legoland Malaysia Resort (12.2%), 
Bukit Merah Laketown Resort (9.9%), Berjaya Times Square Theme Park (8.7%), A’Famosa Resort (7.1%), 
Desa Water Park (3.8%), Melaka Wonderland (2.6%), Wet World (1.6%) and Bayou Lagoon Park Resort at 1.0%. 
As for which theme parks had been visited the most, Genting Malaysia Berhad was highest (33.3%), followed by 
Sunway Lost World Water Park (26.7%).  

3.2 Overall Mean Score for the Cluster Development Dimensions 

Table 1 shows visitors’ experiences with each dimension of cluster development in Malaysian theme parks: core 
resources and attractions, destination management, complementary conditions and demand conditions. The result 
indicates that the most developed dimension of cluster development from visitors’ experiences and perspectives 
is the complementary conditions (M = 4.01, D), followed by demand conditions (M = 4.01, E) and destination 
management (M = 3.79, C). However, the core resources and attractions of the theme park were ranked lowest 
(M = 3.04, B). 

 
Table 1. Reported Overall Mean Scores for Cluster Development Dimensions 

Scales n Mean SD 

Section B: Core Resources & Attractions 312 3.04 0.8375 

Section C: Destination Management 312 3.79 0.7945 

Section D: Complementary Conditions 312 4.06 0.7073 

Section E: Demand Conditions 312 4.01 0.7444 

Scale: 1 = Strongly Disagree, 2 = Disagree, 3 = Neutral, 4 = Agree, 5 = Strongly Agree 

 
3.3 Hypotheses Testing 

H1: There is a significant relationship between visitors’ experiences with cluster development and their intentions 
to revisit in the context of theme parks. 

A linear regression analysis was carried out to test the hypothesis to determine whether visitors’ experiences with 
theme park cluster development (core resources and attractions, destination management, complementary 
conditions and demand conditions) has a significant influence on their intentions to revisit. As seen in Table 2, it 
was found that visitors’ experiences with theme park cluster development significantly and positively contributed 
to their intentions to revisit (p-values = 0.000). Thus, H1 is accepted.  

 
Table 2. Linear Regressions of the Cluster Development Dimensions and Intentions to Revisit 

Coefficientsa 

Model Unstandardized Coefficient Standardized Coefficient  

 B             Std. Error Beta t Sig. 

1  (Constant) 

Cluster Development 

7205.15 

0.465 

1850.25 

0.064 

 

0.701 

4.604 

9.615 

0.000

0.000

Core Resources and Attractions      

Destination Management      

Complementary Conditions      



ass.ccsenet.org Asian Social Science Vol. 13, No. 8 2017 

46 
 

Demand Conditions      

a. Dependant Variable: Intention to Revisit 

 
4. Discussion and Conclusion 
This study examined the relationship between cluster development dimensions and intentions to revisit in theme 
park settings. This relationship was studied from the perspective of visitors to selected theme parks in Malaysia. 
Understanding this relationship is important since theme parks are set up to generate profits through winning 
visitors’ hearts when visiting as well as through revisits. This is obviously acquired by providing varieties of 
facilities, great services and other elements, including in cluster development dimensions. It is recognised that 
the resiliency and survival of theme parks depends on cluster development, which is not only maintained by 
theme park operators but also by the surrounding organisations and businesses in order to sustain or improve 
their success and competitiveness by having repeat visitors.  

Successful cluster development of a theme park should further affect visitors’ experiences and subsequently 
increase their repeat visits. The level of overall satisfaction with holiday experiences had the greatest impact on 
the intention to revisit the same destination (Cho et al., 2014). The finding of this study shows that cluster 
development dimensions, including the core resources and attractions, destination management, complementary 
conditions and demand conditions, significantly influence the intention to revisit among visitors and generate a 
positive impact on theme parks’ operational survival.  

From the managerial perspective, this study highlighted the positive experience on the most developed 
dimension (complementary conditions) as well as the least developed dimension (core resource and attractions). 
Therefore, when theme park operators reposition their business, they should emphasise improving the element 
that is still lacking from the perspective of visitors. Furthermore, theme park operators should attract visitors 
with an increased number of rides that cater to various segments, ranging from adventurous rides to those for 
kids. This finding should aid not only theme park operators but also other organisations, such as food and 
beverage operators, hoteliers and other tourism-related firms in the surrounding area to better understand 
visitors’ needs and preferences in order to contribute to their theme park business’s survival.  

A limitation encountered in this work and an implication for future research must be noted. This study adopted 
the tourism cluster model Kim & Wicks (2010) that includes four dimensions. As this model is applicable to 
general tourism, future studies could adopt an experimental approach to proposed specific dimensions that 
specifically focus on theme park settings so as to increase the accuracy of the findings. 
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