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tendency of users is align with the results of Pan et al. (Pan et al., 2015) in resolving their hypothesis that fashion 
might be re-conceptualized as a force for sustainability, rather than un-sustainability if only fashion-oriented 
design aligns with innovation to push forward social progress (Walker, 2006) rather than premature obsolescence 
of resources at the expense of mode for decreasing the mass production cost. According to the study of Pan et al. 
(Pan et al., 2015), the extent to which objects can come to resonate with ones’ values and personal identity may be 
a cause that inspires one to invest in long-term care and maintenance of possessions, rather than always rushing out 
to buy the latest style. 

5. Conclusions 
 Principles of aesthetics introduce valuable guidelines to designers for fulfilling consumer preferences in 

their design. 

 Improving the appearance of a product does not always mean increasing its price. 

 Aesthetic design of shoes may lead to long use of them and consequently, minimize consumption of 
resources. 

References 
Blijlevens, J., Creusen, M.E.H., & Schoormans, J.P.L. (2009). How consumers perceive product appearance: The 

identification of three product appearance attributes. International Journal of Design, 3(3), 27-35. 

Bronfenbrenner, U. (1994). Ecological models of human development. International Encyclopedia of Education, 
3.Oxford: Elsevier.  

Hassenzahl, M.  (2002). The effect of perceived hedonic quality on product appealingness. International 
Journal of Human-Computer Interaction, 13(4), 481-499. http://dx. 
doi.org/10.1207/S15327590IJHC1304_07 

Haverila, M.  (2010). Factors affecting new product success in technology companies: the case of Finland. 
International Journal of Product Development, 12(2), 176-198. 
http://dx.doi.org/10.1504/IJPD.2010.034995 

Hogarth, W. (2010). The analysis of beauty; Written with a view of fixing the fluctuating ideas of taste. Printed 
by J. Reeves, London. 

Pan, Y., Roedl, D., Blevis, E., &Thomas, J.C. (2015). Fashion thinking: Fashion practices and sustainable 
interaction design. International Journal of Design, 9(1), 53-66. 

Reckwitz, A. (2002). Toward a theory of social practices: A development in culturalist theorizing. European 
Journal of Social Theory, 5(2), 243-263. http://dx.doi.org/10.1177/13684310222225432 

Ross, P.R., & Wensveen, S.A.G. (2010). Designing aesthetics of behavior in interaction: Using aesthetic 
experience as a mechanism for design. International Journal of Design, 4(2), 3-13. 

Ryan, V. (2009). Factors that influence product development, World Association of Technology Teachers, 
Retrieved from http://www.technologystudent.com 

Tractinsky, N., Katz, A.S., & Ikar, D. (2000). What is beautiful is usable. Interacting With Computers, 13(2), 
127-145.  http://dx.doi.org/10.1016/S0953-5438(00)00031-X 

Ulrich, K.T. (2013). Design: Creation of artifacts in society. University of Pennsylvania, USA. 

Walker, S. (2006). Sustainable by design: Explorations in theory and practice. Sterling, VA: Earthscan. 

 

Notes 
Note 1. Deter Rams is a German industrial designer who was a chief design officer at Braun (1961- 1995). 

Note 2. Harmony in visual design can be achieved through repetition and rhythm. Repetition reemphasizes visual 
units, connects parts and creates an area of attention. 

 

Copyrights 
Copyright for this article is retained by the author(s), with first publication rights granted to the journal. 

This is an open-access article distributed under the terms and conditions of the Creative Commons Attribution 
license (http://creativecommons.org/licenses/by/4.0/). 


