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Abstract 

Thailand is a major tourist destination that attracts thousands of national and international tourists each year. Of 
these many visitors, the number of Thai and international senior tourists visiting various attractions in Thailand 
is also steadily increasing. Many tourist destinations lie in the Northern Thailand area, but few of these are 
prepared to serve the specific needs of senior tourists. The objective of this study is to audit important knowledge 
regarding senior tourist standards in Northern Thailand. This paper uses a Knowledge Management Assessment 
Tool (KMAT) to conduct a knowledge audit of senior tourist needs and behaviors. The “5 A Criteria” was then 
developed to evaluate the potential for meeting senior tourism standards of 14 popular tourist attractions in 
Northern Thailand, specifically focusing on Accessibility, Amenities, Advisory, Atmosphere, and Activities. The 
results found that the Night Safari, Royal Flora Ratchaphruek Gardens, and Phra Sing temple are attractions with 
the greatest potential for catering to senior tourism in Northern Thailand.  

Keywords: knowledge audit, senior tourists, tourism standard 

1. Introduction 

The World Tourism Organization (WTO) estimates that the number of senior tourists will increase in the year 
2020, due in part to an increase in the aging population, as well as to socio-demographic trends that predict 
improvement in the economic and health conditions of the senior population (Alén et al., 2012). As tourism 
significantly contributes to the Southeast Asian nation of Thailand, it is highly likely that this increase will 
impact the tourist industry there. 

Tourism has brought economic and social benefits to Thailand as a major source of revenue, as well as 
distributed income to regions and communities. It has also encouraged local people to realize the value of their 
ethnic arts, culture, natural resources and environment. The government has actively promoted tourism, 
especially during the economic crisis, as the nation’s economic stimulus. Tourism planning and development are 
inextricably linked to the economic wellbeing of Thailand.  

Thailand is colloquially known as the “Land of Smiles” and is one of “The World’s Top Retirement Havens in 
2012” according to the Global Retirement Index. Thailand has the capacity to develop as a senior tourist 
destination due to Thailand’s strong reputation as an attractive travel site with hospitable people and a variety of 
tourist attractions and activities. 

There were 3.67 million international senior tourists visiting Thailand, comprising 16.45% of the overall tourist 
population in 2012 (Department of Tourism, 2014) as shown in Figure 1. The number of senior tourists tends to 
increase every year. Hence, the Thailand tourism industry should be prepared to serve the specific needs of 
senior tourists. 

Thailand is widely recognized as a safe tourist destination with a diversity of attractions. These include diving 
sites, beaches, tropical islands, night-life, archaeological sites, museums, hill tribes, palaces, Buddhist temples 
and World Heritage sites. Famous national festivals, such as the Thai New Year festival of Songkran and the 
Buddhist festival of Loykratong, also draw many tourists every year. Unique activities such as Thai cooking, 
Thai dancing, Thai massage and Spa, and elephant mahout courses attract tourists as well (Sangkakorn et al, 
2011). 
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Figure 1. 

Sources: D
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(KMMM), which was developed in the competence center of Knowledge management in Siemens AG. Choy et 
al. (2004) developed knowledge audit related techniques into pre-audit preparation, in-audit process, and 
post-audit analysis. Fai et al. (2005) proposed an eight–step knowledge audit approach. It starts with orientation 
and background study, focused on Knowledge management readiness assessment, organizational culture, 
knowledge sharing, learning abilities and communication tools, conducted a survey and interviews with experts 
to collect more qualitative data, and building knowledge inventory. The audit result analysis, knowledge audit 
reporting and continuous-based knowledge re-auditing are the final steps of knowledge audit (Gourova, 2009). 

In this study, a Knowledge Management Assessment Tool (KMAT) was selected as the method by which to 
assess the information gained through the knowledge audit. This tool was developed specifically for the purposes 
of this study, and is called the “5 A Criteria”. 

3.5 Tourism Standard 

Tourism standards, norms and related regulations are strategic policy instruments for the tourism sector. They 
can ensure the integrity of the national tourism sector, guarantee the sustainability of tourism practices and set 
strategic priorities. Quality tourism can result in a high level of tourist satisfaction and, at the same time, protect 
the environment and culture of a destination. However, it is important to understand that the implementation of 
quality and sustainability standards and norms is a continuing process that needs the involvement and 
cooperation of all stakeholders along the tourism supply chain (UNWTO, 2015). For this study, a knowledge 
audit will be used to identify senior tourism standards, and the 5 A Criteria will be used to identify tourist 
destinations in Northern Thailand with a high potential for meeting those standards. 

3.6 5 A Criteria for Senior Tourism Destination Standards 

There are many factors that contribute to the success of a tourist destination, such as attractions available, access, 
accommodations, amenities, awareness, atmosphere, attitude, affordability, authenticity, architecture, and more. 
Developing a suitable combination of these factors is at the heart of tourism planning. 

This study focuses on five “As” by which to assess senior tourism destinations, namely accessibility, amenities, 
advisory, atmosphere, and activities. These are referred to throughout the paper as “5 A Criteria.” 

4. Research Methodology 

This study is a qualitative research and utilizes a survey research design that includes document data collection, 
the development of criteria to determine a destination’s potential for meeting senior tourism standards, a review 
by field experts, and a tourist attraction survey as shown in the conceptual framework in Figure 2. 

4.1 Knowledge Audit of Senior Tourists’ Needs and Behaviors 

A knowledge audit of senior tourist needs and behaviors was conducted by reviewing relevant literature and 
organizing in-depth interviews with 10 Thai and 10 international senior tourists. 

4.2 Tourist Attractions Database in Northern Thailand 

Data was then collected from various tourist attractions in northern Thailand. Recorded data included names, 
locations, attractions, accessibility provisions, accommodations, restaurants and shops, and was gathered using 
different sources such as websites and tourist guidebooks.  

4.3 Design of the Research Tool Following the 5 A Criteria 

A criteria based research tool was designed to select the attractions that are senior tourist-friendly in Chiang Mai. 
This includes taking into account senior tourists’ traveling behaviors, physical factors, and social factors, and are 
related to 4 enabling factors; accessibility, amenities, attractions, and support facilities in neighboring areas. Data 
was then collected from various tourist attractions in Chiang Mai.  

Following the data collection, the 5 A Criteria research tool was designed, which focuses on the following issues:  

1) Accessibility: ease of traveling time and conditions. Seniors may be averse to long periods of 
traveling, many transfers, rough and extremely adventurous routes, and uncomfortable and 
crowded vehicles 

2) Amenities: availability of parking lots, roads, footpaths, activity areas, signs, rest areas, restrooms, 
first-aid rooms, etc. 

3) Advisory: senior tourists need advisory more than other tourists in each step; between travel, before 
meals, before go to bed. 
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Table 2. Potential of senior tourism destinations in northern Thailand 

Destination Rank A1 A2 A3 A4 A5 Total 

Chiang Mai Night Safari 1 38.0 43.5 15.0 16.0 13.0 125.5 

Royal Flora Ratchaphruek 2 37.0 39.5 13.0 16.0 11.0 116.5 

Phra Sing Temple 2 38.5 38.0 9.0 16.0 15.0 116.5 

Chiang Mai City Arts and Culture Center 3 34.5 41.0 9.5 14.5 16.5 116.0 

Suan Dok Temple 4 34.5 41.0 9.5 14.5 16.0 115.5 

Doi Suthep Temple 4 34.0 40.5 9.5 15.5 16.0 115.5 

Wat Ket Community 4 34.5 40.5 9.5 14.5 16.5 115.5 

Darapirom Museum 5 34.0 41.0 9.5 14.5 15.5 114.5 

Wieng Kum Kam Historical Site 5 34.0 40.5 9.5 14.5 16.0 114.5 

Phu Min Temple, Nan 5 34.0 40.5 9.5 14.5 16.0 114.5 

Che Di Luang Temple 6 37.0 37.0 9.0 16.0 15.0 114.0 

Umong Temple 7 31.5 34.0 6.5 15.5 14.0 101.5 

Phra Thad Sri Jom Thong Temple 8 29.5 31.0 7.0 17.0 15.5 100.0 

San Kam Phaeng Hot Spring 9 27.5 32.5 7.0 16.0 16.0 99.0 

 

8. Discussion 

This study showed that a knowledge audit employing a Knowledge Management Assessment Tool (KMAT) is 
useful in understanding more about senior tourist services and need. This study find the standards and the 
potential of various destinations in meeting those standards. The major findings of this study included the needs 
and behaviors of Thai and international senior tourists, which is critical knowledge for effective tourism 
management. Senior tourists need easy access to their chosen destination via a good road and not far from their 
accommodations. They need more amenities than others tourists, such as sitting areas, pathways, toilets, and first 
aid rooms. Advisory factor, such as guide and tourism staff, are necessary for senior tourists due to they need 
special care, special service, remind them for take drug and take care them when travelling. The destination’s 
atmosphere is also significant, particularly in serving the nostalgic tendencies reported by some senior tourists. 
Activities are important, especially those that involve learning about the local traditions and lifestyle, health and 
wellness, or history. 

9. Conclusion 

Follow the purpose of this study, the 5 A Criteria was developed as a tool to evaluate how well tourist 
destinations respond to the needs of senior tourists. The utilization of the 5 A Criteria allowed for the 
identification of several tourist destinations in Northern Thailand with a high potential for meeting senior needs. 
The novelty of this study are 5 A Criteria, which could also be used to assess tourist destinations in other areas to 
begin to prepare for and draw in the increasing senior tourist market. Further research should focus on how to 
develop the potential of these tourist destinations to ensure their attractiveness to the senior market. 
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